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Special award for HASCO India

HASCO India, based in Bangalore, received a special honour this year. At the presentation of The Economic Times’ brand awards, HASCO’s Indian subsidiary received the award for “Best Plastics & Polymers Brand 2021”. 

The decisive criteria for the Best Plastics & Polymers Brand Awards are cost efficiency, excellence, technology and sustainability. HASCO India was able to convince the jury on all four counts. The company’s success derives from the HASCO brand values of agility, innovation, simplicity and performance, which are lived out all over the world.   

As an internationally leading manufacturer of high-quality standardised and modular mould units, as well as individually designed hot runner systems, HASCO offers innovative and economic solutions for designers, mouldmakers and injection moulders all from a single source. Worldwide, more than 700 employees at 35 sites are making it possible to build moulding tools in the easiest possible way. HASCO has been active in India since 1998. The continuous close support the company provides to the plastics industry has led to constant growth of the Indian branch, which now supports customers in the region with a nine-man team.

Business Development Manager, Rajnikant Patel: “We aim to facilitate the work of designers and mouldmakers from the initial idea through to the finished injection moulded article with our carefully thought-out solutions. In doing so, we contribute our know-how and a comprehensive range of standard parts. We support our customers with ideas and particularly high-quality and innovative products. We are naturally delighted and very proud to receive the award “Best Plastics & Polymers Brand 2021” and it shows that we are on the right path.”

The award for “Best Plastics & Polymers Brand 2021” shows the excellent reputation that the HASCO brand enjoys in India. For the team, it constitutes a special incentive to continue along the path they have started on and to face the challenges of the growing market in the plastics industry.  
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Jineesh Nair, Technical Sales Engineer, and Rajnikant Patel, Business Development Manager / HASCO India
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